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Overview

Brand guidelines are

Just

‘hat - guidelines.

Whilst they do contain design solutions

which we intend the business to embrace,
they cannot legislate for every design problem
that ZEE will need to solve in the future.

They are a tool kit for a professional designer
to understand our brand and then create
compelling materials. These guidelines will
evolve as more design and branding projects
are completed.
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Many of the examples included in this first
iteration of the guidelines are conceptual
and aimed at demonstrating how we
envisage the ZEE brand identity working
in the future.

If you are about to commission work by
external agencies or your in-house design
department and need advice, please contact
your local brand implementation lead.
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Our Golden Thread

We Celebrate
the Worlad

The world is a wonderful
colourful place

We paint fabulous pictures
and tell terrific stories

We are Stronger
Together

We believe in the power
of We. Sum > Parts

We are here to take everyone
With us

We lift each other up in life

0.2

We Mean
Business

The Entrepreneurs,
The Disruptors, The Originals

We're restless for the
new and the next

We make resources multiply
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We Inspire
to go beyona

Help find your full potential.

Trust ordinary to reach
extraordinary.

We turn base metal of life
into golo



e:

Qur Story

Ve are an

—X

fraora

nary

Srano
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/EE’'s Promise
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1.1

Who yearns for belonging that anchors,
rudders and celebrates the triumph.

We believe that together we can turn
the base metal of life into gold.

We make the world our audience’s
olayground and give them inspiring
content and experiences that help
them reach, escape velocity.

So that they can grab life with both
hands and thrive.
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QOur Purpose

O create the
oxtraordinary
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Brand
Architecture

Qur architecture’s core ambition
s to drive equity back to the
/ZEE brand, by:

- focusing on the audience
- ensuring all your activity is guided
by your vision, mission and values.

It’s purpose Is to:

- drive consumer engagement and
demand across our portfolio of brands
- Ccreate a cohesive brand experience
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Brand
Architecture

B2B BRANDS B2C BRANDS CORP CSR BRAND HR BRANDS CONFIRMING CURIOUS
e:mTERNATIONAL e=LIVE @: IS GREEN @:CARE ‘ﬁ%ﬂv e—CAFE
. _ CHALLENGING
@ ZEE Marathi ZEE Studio p
=ACE ZEE Bangla ZEE Yuva ‘roriveHp
- ‘ FEEL THE OTHER SIDE
@MEDIA e—MUSIC CO. ZEE Tamil Zing
ZEE Telugu ZEE News
_ _ &TV
ZEE Kannada ZEE News (.ln Marathl-) & Pictures
= ZEE Malayalam ZEE News (in Marwari)
=UNIMEDIA N ZEE Anmol .
. Living Foodz
ZEE Anmol Cinema
ZEE News

=THEATRE

ZEE News (in Marathi)
ZEE News (in Marwari)
ZEE Cinema
ZEE Classic
ZEE Action
ZEE ETC
ZEE Talkies
ZEE Cinemalu
ZEE Cinema (in Bangla)
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THE MASTER BRAND

L O O The logo is our mark and serves
as the primary ambassador of
f ; the brand.

SUB-BRAND TYPOGRAPHY
All sub-brands are set to the right
of the master logo to ensure a clear

visual hierarchy between all the

Everything comes from the roundel. Every
sub-brand should be an extension of the
masterbrand.

organisations within ZEE.

. COLOURING THE SUB-BRAND
Here we have demonstrated the different |
Each sub-brand is coloured to

states in which the logo system can be used distinguish the organisations from
across the Company. each other, yet remain in-line with

master brand.

SUB-BRAND EXTENSION

In some cases the sub-brand

will require an extensions (as
seen with the ‘HD’ label). It should
be set at 50% of the scale of the

sub-brand name.
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Helele

Qur icon is the most impactful and visible
element of our identity. It's a universal
signature across all our communications.

3.1
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Measurement

QOur logo is carefully measured, not just
mathematically, but optically.

This thorough consideration of measurement
IS to ensure that it can be sized to a
Mmultitude of scales between print and

digital applications across limitless devices
and materials.

Please note, it should never be altered.

1.0
Logo measurement guide

3.1
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Clearspace

. . 1.0
Clearspace is the minimum space around Logo clearspace guide

our logo.

It is defined by the height of the letter ‘E’
then squared. It should be adhered to at
all times.




Print
100Mmm
. 55mm
Our logo can be scaled up to any size.
However, ensure it is never smaller than the
Mminimum size specified as legibility will be
compromised.
28mm
14mm

Minimum Size

/mm
(lllegible)
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Screen
280px
]
I
[ ]
e-

160px

80px

40pX
Minimum Size

20px
(lllegible) ‘ﬁ%



INcorrect Use

To keep the brand pure, it is important not to
tamper with the key elements.

Follow this series of examples of what not
to do to ensure consistent communication
across the brand.
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1.0 2.0
Never warp the icon Never change the orientation of the icon

i

X X

3.0 4.0

Never recolour the icon (corporate) Never recreate the icon

X X

5.0 6.0

Never add an outline to the logo Never use effects on the logo i.e. drop shadow or glow
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Positioning

Position on the page is about importance, the
l0ogo must be seen to either be the center of
everything, or the top of everything.

Follow this guide regardless of shape.

1.0
Top Left

2.0
Centre Left

3.1
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3.0
Centre

O

21



Tagline

Our tagline is our consumer facing expression
of our core purpose.
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1.0
Tagline lock-up

Extraordinary Togetner

22
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Clearspace

Clearspace is the minimum space around
our tagline.

It is defined by the height of the letter ‘E’
then squared. It should be adhered to at
all times.

1.0
Minimum clearspace guide

3.2
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Positioning

. . . o
Position on the page is about importance, the T Loft Aligned
tagline must be seen to support the logo and

ne\/er Out\/\/e|gh |t Extraordinary Together

Follow this guide regardless of shape.

e:

3.2
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2.0
Bottom Left Aligned

e:

Extraordinary Together

24
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1.0
The IOgotype s the pairiﬂg of both the Logotype and tagline lock-up

corporate logo and our tagline.

Fxtraordinary Together
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Measurement

Our logotype is carefully measured, not just
mathematically, but optically.

This thorough consideration of measurement
IS to ensure that it can be sized to a
Mmultitude of scales between print and

digital applications across limitless devices
and materials.

Please note, it should never be altered.

1.0
Logotype measurement guide

3.3

ZEE Corporate Guidelines | © Zee Entertainment Enterprises Limited 2017

26




e: 3.3 ZEE Corporate Guidelines | © Zee Entertainment Enterprises Limited 2017 27

Clearspace

. . 1.0
Clearspace is the minimum space around Logotype clearspace guide

our Logotype.

The outside of the logotype is defined by the
height of the letter ‘B’ within the logo, not the
tagline.

Please adhere to this rule.




Print
100Mmm
Our logo can be scaled up to any size.
S 55mm
However, ensure it is never smaller than the
Mminimum size specified as legibility will be
compromised.
30mm

Minimum Size

14mm
(lllegible)

3.3

Screen

280px

160pXx

80px
Minimum Size

35px
(lllegible)
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- xtraordinary Together

Extraordinary Together

e:

Extraordinary Together



INcorrect Use

To keep the brand pure, it is important not to
tamper with the key elements.

Follow this series of examples of what not
to do to ensure consistent communication
across the brand.

3.3

1.0
Never warp the icon

Extraordinary Together

X

3.0

Never recolour the icon (corporate)

OQ )")(743

K
Ae\J\@GOL

-
-

X

5.0

Never add an outline to the logo

Extraordinary Together
X
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2.0
Never change the orientation of the icon

4y

Jayrabo| Aleulploeiix3

X

4.0
Never recreate the icon

Extraordinary Together

X

6.0

Never use effects on the logo i.e. drop shadow or glow

Extraordinary Together

X



Positioning

Position on the page is about importance, the
logotype must be seen to either be the center
of everything.

Follow this guide regardless of shape.

1.0
Logotype & tagline lock-up position

Extraordinary Together

3.3
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Extraordinary Together

30
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Primary
Colour
Ametnyst

Amethyst is a stone of transformation.

We have chosen Amethyst as our core colour
because of its ability to expand the higher
mind. It also enhances one’s creativity and
passion. It strengthens the imagination

and intuition, and refines the thinking
processes. It helps in the assimilation

of new ideas, putting thought into action,
and brings projects to fruition.

It is a talisman of focus and success.




Primary
Colour
Gradient

The amethyst colour gradient forms our
orimary colour palette.

It is constructed with an off-axis radial
gradient that pinpoints 3 different tones
of purple.

Be sure to follow these rules across print
and screen respectively.

Logo

Spectrum

]

CMYK

—h

.0

/70
/8

~A<XXO

RGB

1.0

R 137
G 65
B 187/

Pantone

1.0

Coated
Pantone 2587 C
Uncoated
Pantone 2073 U

31
100

A<XO

10

2.0

R 99
G 4o
B 142

2.0

Coated
Pantone 2607 C

Uncoated
Pantone 3593 U
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50
60

~A<XXO

3.0

R 62
G 206
B 101

3.0

Coated

Pantone 2617 C
Uncoated
Pantone

Medium Purple U
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Primary
Colour

30% 00%

TINTS (20% INCREMENTS)

Breakdown 3 1E

Coated
Pantone 2587 C
Uncoated
Pantone 2073 U

: . . TINTS (20% INCREMENTS)
To give the primary colour palette consistency

and flexibility, it is acceptable to use the
colours individually. SION 60%

Within each colour, it is also possible to use

tints of 20% increments. C 8 R 99
M 100 G 4o
Y O B 142
K 10

Coated
Pantone 2607 C

Uncoated
Pantone 3593 U

TINTS (20% INCREMENTS)

30% 00%

C 50 R 62
M 60 G 26
Y O B 101
K 0O

Coated

Pantone 2617 C
Uncoated
Pantone

Medium Purple U
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L atin Glyphs

Kerning is a practice of relativity. Because the
identity has to work across infinite surfaces,
sizes and materials, a unit of measurment is
useless.

To solve this, we have provided a block of
relativity. When creating a new sub-brand,
scale the block with the logo to ensure

spacing is consistent across the company.

1.0

When kerning the space between
the logo and letters such as ‘E’ and
‘B’. There is no overlap of lettering

between the two elements.

2.0

When kerning the space between
the logo and letters such as ‘T" and
‘C’. There is no overlap of lettering

between the two elements.

51
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00 00

4dlI» 4l

T

Detail

Detail

411> 41>

U

O =—
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INncorrect use Detail

Devanagar! X

Glypns

When typesetting in different characters
use the curve of the latin character set as
an alignment guide.

Correct use Detail

v/

4l

4l
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Helele

We have created a visual identity to celebrate
this milestone event in ZEE's history.

Figure 1




@:

6.1
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Helele
Measurement

Our 25 Logo is carefully measured, not just
mathematically, but optically.

This thorough consideration of measurement
IS to ensure that it can be sized to a
Mmultitude of scales between print and

digital applications across limitless devices
and materials.

Please note, it should never be altered.

Figure 1
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Helele
Clearspace

Clearspace is the minimum space around Figure |
our 25 Logo.
The outside of the 25 logo is defined by >< |

the height of the letter ‘E” within the logo.

Please adhere to this rule.
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Print Screen

Helele o .
Scale

. 55mm 160px

Our logo can be scaled up to any size.

However, ensure it is never smaller than the

Mminimum size specified as legibility will be

compromised.
28mm 80px
14mm 40px
Minimum Size Minimum Size
/mm 20px

(lllegible) (lllegible) @2 5
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Helele
INcorrect Use

To keep the brand pure, it is important not to
tamper with the key elements.

Follow this series of examples of what not
to do to ensure consistent communication
across the brand.

1.0 2.0
Never warp the icon Never change the orientation of the icon

X X

3.0 4.0

Never recolour the icon (corporate) Never recreate the icon

<

X X

20

5.0 6.0

Never add an outline to the logo Never use effects on the logo i.e. drop shadow or glow

<

X X
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5 LOgo

/EE 5 is the only logo within the ZEE family
of brands to have a visual element operate
outside of the roundel.

Figure T

7.1
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Measurement

. . Figure T
Our 5 logo is carefully measured, not just

mathematically, but optically. " " a

This thorough consideration of measurement
IS to ensure that it can be sized to a
Mmultitude of scales between print and

digital applications across limitless devices
and materials.

Please note, it should never be altered.
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Clearspace

: . Figure 1
Clearspace is the minimum space around

our 5 Logo. X X

The clearspace of the 5 logo is defined by
the height of the letter ‘E’ within the logo.

Please adhere to this rule.




Scale

Qur logo can be scaled up to any size.

However, ensure it is never smaller than the
Mminimum size specified as legibility will be
compromised.

/EE 5 is different to the other logos because
it contains a language that exists outside the
roundel.

If the logo needs to go to 40px, remove the
outer rings.

Print

100Mmm

55mm

28mm

14mm
Minimum Size with rings

/mm
Minimum size without rings

7.1 ZEE Corporate Guidelines | © Zee Entertainment Enterprises Limited 2017

Screen

250px

190px

80px

60px
Minimum Size with rings

40px
Minimum size without rings

48




INcorrect Use

To keep the brand pure, it is important not to
tamper with the key elements.

Follow this series of examples of what not
to do to ensure consistent communication

across the brand.
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1.0 2.0
Never warp the icon Never change the orientation of the icon

AN,

/4

=5

X X

3.0 4.0

Never recolour the icon (corporate) Never recreate the icon

X X

5.0 6.0

Never add an outline to the logo Never use effects on the logo i.e. drop shadow or glow




8.0
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Visual Property
Exuberance

Our visual property embodies our promise
and our purpose.

exuberance

noun
the quality of being full of energy,
excitement, and cheerfulness:; ebullience.
“a sense of youthful exuberance”

synonymes: ebullience, buoyancy, cheerfulness, sunniness,
breeziness, jauntiness, light-heartedness, high spirits,
exhilaration, excitement, elation, exultation, euphoria,
Joy, joyfulness, cheeriness, gaiety, jubilation, sparkle,

effervescence, vivacity, enthusiasm, irrepressibility,
enerqgy, animation, life, liveliness, vigour, zest; More
the quality of growing profusely, luxuriance.
“Dlants growing with wild exuberance”
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Visual Property
NoO Tagline

Our visual property embodies our promise
and our purpose.

exuberance

noun
the quality of being full of energy,
excitement, and cheerfulness:; ebullience.
“a sense of youthful exuberance”

synonymes: ebullience, buoyancy, cheerfulness, sunniness,
breeziness, jauntiness, light-heartedness, high spirits,
exhilaration, excitement, elation, exultation, euphoria,

Joy, joyfulness, cheeriness, gaiety, jubilation, sparkle,
effervescence, vivacity, enthusiasm, irrepressibility, energy,
animation, life, liveliness, vigour, zest; More

the quality of growing profusely, luxuriance.

“Dlants growing with wild exuberance”

Figure 1
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Visual Property
With Tagline

Our visual property embodies our promise Toure f
and our purpose. 4
N
exuberance \ |
N

noun P "

the quality of being full of energy,
excitement, and cheerfulness; ebullience.
“a sense of youthful exuberance”

synonymes: ebullience, buoyancy, cheerfulness, sunniness,
breeziness, jauntiness, light-heartedness, high spirits,
exhilaration, excitement, elation, exultation, euphoria,

Joy, joyfulness, cheeriness, gaiety, jubilation, sparkle,
effervescence, vivacity, enthusiasm, irrepressibility, energy,
animation, life, liveliness, vigour, zest; More

the quality of growing profusely, luxuriance.

“Dlants growing with wild exuberance”

Extraordinary Together
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Visual Property
Clearspace

Clearspace is the minimum space around Toere ]

our exuberance lock-up. I

The clearspace of the Logo Property is \ /
defined by half of the circle. -
Please adhere to this rule. . |

Extraordinary Together




‘Ncorrect Use

To keep the brand pure, it is important not to
tamper with the key elements.

Follow this series of examples of what not
to do to ensure consistent communication
across the brand.

8.1

1.0
Never warp the logo and the property

5.0

Never recolour the property

5.0

Never use the property on black

ZEE Corporate Guidelines | © Zee Entertainment Enterprises Limited 2017

2.0
Never change the orientation of the property lock-up

6.0

Never remake the property

55
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Visual Property
Cropping
Gulge

Make the most of the property. The artwork
IS hi-resolution, therefore the opportunity
to crop within the artwork for various
communications will give you a flexible,

yvet undiluted brand language.

An example of this can be seen in the

Application section, in Social Media examples.

Figure 1.0

Figure 1.0

Figure 1.0
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Visual Property
Cropping

The property can be cropped to fit multiple
compositions.

We would suggest leaving generous space
for any additional content i.e. titles, logo,
body text.

Base Aligned

Top Aligned

Corner Aligned

.....
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Visual Property
Allgnment

The alignment of the logotype and property is tgndscapea“gnmem %Srtraitalignment
flexible. Don’t try and squeeze the whole lock-

up onto a portrait composition, instead let the E xtraordinary Together
exuberance bleed off the page.

Extraordinary Together
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Visual Property
Split Assets

It is also possible to split the property
between two assets. Here is two portrait
compositions shown, to visually complete

the property.

1.0
Visual Property split between two assets

Extraordinary Together
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Primary English Typeface
— Gotham

Our English language type is Gotham Gotham Bold Gotham Light
Designer, Frere-Jones, said his type was

‘notthe kind of etter a type designer would  ABCDEFGHIJKLMNOPQRSTUVWXYZ  ABCDEFGHIJKLMNOPQRSTUVWXYZ

make, but the kind of letter an engineer would

make.” Clean. clear and easily understood abcdefghijkimnoparstuvwxyz abcdefghijklmnopagrstuvwxyz
0123456789 0123456789
HI@E£$%"&*=()-[1+ HI@ES% & =()-[]+
Gotham Medium Gotham Light italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ  ABCDEFGHIJKLMNOPQRSTUVWXY./
abcdefghijklmnopqgrstuvwxyz abcdefghiikimnopqrstuvwxyz
0123456789 0123456/89

HI@E£$%"&*=0-[]+ #IES% & =[]+
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Primary Tamil Typerace
— Volte

Volte is a contemporary open and simple Volte Bold Volte Light
geometric sans typeface. It's geometry is

harmonious with the latin Gotham face. eleri:::rm_Qﬂ'sT&muI.DQIJNI_GWIT&@GI[D @WQ’::”—O)—MG&muLD@UGS\)I_GZYZSTH%@@@

| | alepen@)::em OI6R6T0) <60
Volte ensures visual consistency between
. . . 0123456789 0123456/89
the wide variety of languages our business )
communicates through. #I@£$%" & =01+ H@ES%" & =0-0+

Volte Medium

OHRIG)::MTQ_Q6TEI563TLILOG, [JEOL_6TBTTES LN 6]M
eT6ReTo):: 61

0123456789

HI@ES%" & =()-[1+
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Primary Thal Typerace

— Volte

Volte is a contemporary open and simple
geometric sans typeface. It's geometry is
harmonious with the latin Gotham face.

Volte ensures visual consistency between
the wide variety of languages our business
communicates through.

Volte Bold

wimaisianugawH=a 10w
0123456789
HI@E£9%"&*=()-[]+

Volte Medium
WimaishanugwH=dUn

0123456789
#I@ES%N & =()-[]+

9.2 ZEE Corporate Guidelines | © Zee Entertainment Enterprises Limited 2017

Volte Light

WIHANQISIaNU g WH=D U
0123456/89
HI@ES% & =()-[]+

63
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Primary Arabic Typeface
— Volte

Volte is a contemporary open and simple Volte Bold Volte Light
geometric sans typeface. It's geometry is
harmonious with the latin Gotham face. |H€J§‘9€°L§€'ﬂdPUQ‘:‘@JU”"—"QQE.Q.SJ |MEJ@QEO@E@JPUQQQJWUQQE@J
. . 0123456789 0123456/89
Volte ensures visual consistency between
#HI@E£$%"&*=()-[1+ HI@LESH & =0)-[]+

the wide variety of languages our business

communicates through.
Volte Medium

lL2as9EoSEeldpUgTI@IUNIgR )
0123456789

HI@ESKHN&*=()-[]+
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Primary Kannada Typeface
— Volte ®

Volte is a contemporary open and simple Volte Bold Volte Light

geometric sans typeface. It's geometry is

harmonious with the latin Gotham face. @Wﬁsd‘wsﬁzﬁsﬁsﬂswﬁﬁfawﬂs @856656@66@635656@6656@@56@6
| | 2°DI QIS ERSESINLIODDN

Volte ensures visual consistency between

the wide variety of languages our business 0123456789 012345678?

communicates through. HEE$%"&™=()-[1+ H@ESK" 8 =0-1+

Volte Medium

925523503695 53235 5508 Qo 8T’
28D TS0

0123456789

HI@ES% & =0-[1+
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Primary Oriya Typeface
— Volte

Volte is a contemporary open and simple Volte Bold Volte Light

geometric sans typeface. It's geometry is

harmonious with the latin Gotham face. 6 1O CIMPRE116RRE @, 610000 EIMEPE 16005 Q0
0123456789 0123456789

Volte ensures visual consistency between ' - LS M= )
the wide variety of languages our business H@ES "&*=()-[1+ @ =()-L]

communicates through.
Volte Medium

6 1A ROIMPP6 6QP6° QL
0123456789
HI@ES "&*=()-[]+
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Primary Bangla Typerfrace
— Volte

Volte is a contemporary open and simple Volte Bold Volte Light

geometric sans typeface. It's geometry is

harmonious with the latin Gotham face. I'Wﬂmwga T <H\o[ﬁ§‘<¢o}orhbjﬁd(\g(ﬂg
0123456789 0123456789

Volte ensures visual consistency between

Ag *_0\_ | 0/ Ak _(y_
the wide variety of languages our business #I@£$%"&"=0)-[1+ HI@ESH & =0-[1+
communicates through.

Volte Medium
QR ERR SR E T RIS
0123456789

HI@ES% & =()-[1+
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Primary Devanagari Typeface
— \olte

Volte is a contemporary open and simple Volte Bold Volte Light
geometric sans typeface. It's geometry is

harmonious with the latin Gotham face. mea \Iddﬂ\@dldmdﬁﬂduﬂs%

. . 0123456789 0125456789
Volte ensures visual consistency between o onek
the wide variety of languages our business #HIQ@L£$%"&"=0)-[I+ HOES% & =0-1+
communicates through.
Volte Medium

TafdeRhddcicalged
0123456789
HI@ES%" & =()-[1+
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Primary Telugu Typeface
— \olte

Volte is a contemporary open and simple Volte Bold Volte Light
geometric sans typeface. It's geometry is
harmonious with the latin Gotham face. @5&Fw90$“6§é‘éeégo 5-550:30‘6-.;0&-: Qéoﬁgjgg—oggggé(j&éf\)@éggb éﬂj@éj@éjggg_)
Qe Q_
0123456789 0123456789

Volte ensures visual consistency between
the wide variety of languages our business
communicates through.

HI@E£S$%"&*=()-[1+ H@OES%" & =0-1+
Volte Medium

@ 53T INEEESDOBEF e 20w
0123456789
HI@ESK" & =()-[1+
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System English Typerace
— Verdana

Verdana is our English system font, Verdana Bold Verdana Regular Italic
Slystfem fogts are Chosed” W:e“ digifta' ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
olatforms do not provide the specific - .
font available to a brand i.e. browsers. abcdefghijkimnopqrstuvwxyz abcdefghijkimnopgrstuvwxyz
o 0123456789 0123456789
email clients, Apps etc.
H#IQESYN&*=()-[]1+ #I@ES Y% N&*=()-[]+
When possible the brand must stay
consistent, so a system font must Verdana Regular
be chosen to cater when the primary
fontis not available. ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789

#I@E$% A& =()-[]+
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Our
Secondary
Colours

101 Exuberance colour breakdown
10.2 Secondary palette guide
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Visual Property
Pantone
Colour Guide

Our exuberance is made of millions of colours.

We have isolated each of the core colours
within the property so that they

Visual Property Diagram

Extraordinary Together

1.0

4.0

3.0

5.0

Pantone Colours

1.0 2.0

Pantone 2915 U
Pantone 292 C

Pantone 032 U
Pantone 185 C

3.0
Pantone 802 U
Pantone 802 C

4.0
Pantone 109 U
Pantone 116 C

5.0
Pantone 072 U
Pantone 072 C

20% Tints

1.0 2.0

3.0

4.0

5.0
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TINTS (20% INCREMENTS)

RHODOLITE
GARNET

Secondary
Colours

30% 60%

TINTS (20% INCREMENTS)

Qur secondary colours are complimentary,
they support our primary amethyst palette.

They should be used sparingly, and not on TINTS (20% INCREMENTS)
orimary facing communications i.e. billboards
or outdoor advertising.

TINTS (20% INCREMENTS)

30% 0% | 40%
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Secondary
Co ‘ Ours my family
Application

Secondary colour should be used In situations QUY

where colour becomes gives heirarchy to data, MiiSSTels
statistics, section divides.

Use sparingly, as it starts to dilute the
core brand if applied to primary facing

communications i.e. Billboard advertising. Corporate
Governance

||||||

2%

eeeeeeee Millior

n EBITDA
+10.2% +
FY12-17 CAGR FY12-17

36,

006 s -
sszm poss
- -
o s

16.0%
SYANRYAWAVIN
29.9%

Ebitda margin
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Photograpny
Scale

Qur vast sense of scale sets us apart.
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Photograpny
Places

Our distinctive colour pallet sets us apart, What sets us apart

.‘ |

Our distinctive coloutr F‘.}.,-}H[_ T

(Places)
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Photograpny
People

Our distinctive colour pallet sets us apart.
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Photograpny
Saturateo

Qur distinctive colour pallet sets us apart.
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Photograpny
Desaturated

Our distinctive colour pallet sets us apart.




0.0 ZEE Corporate Guidelines | © Zee Entertainment Enterprises Limited 2017 81

Photograpny
Desaturated

Our distinctive colour pallet sets us apart.
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Photograpny
A Different
Perspective

Our different perspective on the world
sets us apart.

asa ﬂA ﬁ‘j

B xv%'k ll %"‘
';_f"-i:;.' \Q‘ Q) AN
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Photograpny
Extreme
Close-Up

Our view on detail sets us apart. Extreme close-up -h a
m“’ S
7N
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Photograpny
Together
'magery

Our distinctive outook on togetherness
sets us apart.
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/AYeJel\Vilgle
The Brano

121  Application examples
12.2  Print examples

12.3 Digital examples

12.4  Environment examples
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Application

These are hypothetical examples of how the
brand is applied.

This is to demonstrate how the design system
could be used, but doesn’t demonstrate every
eventuality in which the design system will

be used.

HellO.

Welcomeé to a world of extraordi

nary opportunity
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Print

These are hypothetical examples of how the Figure |
brand is applied.

18th Floor
A - Wing, Marathon Futurex
N. M. Joshi Marg, Lower Parel
Mumbai

49122 7106 1234
info@ZEE.com

18th Floor
A - Wing, Marathon Futurex

This is to demonstrate how the design system

could be used, but doesn’t demonstrate every
eventuality in which the design system will
be USed RE: Subject matter goes here e St mater soee ore

Annual Report 2018 l
|
\
\
|

Oribus asperep errum, consed quia sitius dolora dendiciae. Icto
moluptatem si audi utem ea num sit voloriam fugitibusa que ped estium
sunt, tet aliquasped mil molum ilibus, sedis quo doluptatur aut utatem
qui des ipiet id magnate optatur acest expernamusa a quissinus aut
quodi reperissin consernamus cum del impore, sa porem nullat.

Iquia post utem volupta corroru ptatis et ese cus endi nectis eium
Extraordinary Together eum labo. Axim utemquam repeditisite pos pelique nestium et rtor
emodigenitis peribea sus expeditas molorerumet aut autem int.
Porrorem fuga. Et laboreperum sint explatque ipsandiatis esm intis
demoloris molorro videbitium aut la veniae.

Et occae eosam assum facero ipsundu ndamusci dolupienti il eatios
que laut etus ium autetur? Od quis et eaquodi tatam, conse cum
nuscienis renderi tibusda everatias sum cus eiumqui vit quatiatendis
acestis autem rendici tecea que conseni stionse rciisitis dollori busanim
porectibusam nihilit aut quatin et dolo molorat ecatius tibust vent
hitatum nonsed etus elecuptate net aut mossus molenda

Omnis moluptagquam, te nam faci officient fugiaesequis eniaest iunt
velent apidelis si core saperio rporum evendunt omnisti atectatiosam
acernatum nullam quam liquis reperum faciam cusdam, ipsum ut eatem
rehendae peliquis aruptatem essit.

With compliments

Yours sincerely

Fbcf Aoforr

Name Surname

Extraordinary Together
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Application
Proauct

These are hypothetical examples of how the
brand is applied.

This is to demonstrate how the design system
could be used, but doesn’t demonstrate every
eventuality in which the design system will

be used.

Figure 1
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Application
Digita

These are hypothetical examples of how the
brand is applied.

This is to demonstrate how the design system
could be used, but doesn’t demonstrate every
eventuality in which the design system will

be used.

Figure 1

[ The next big what?

25 going on 100

Extraordinary Together
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Application
Social Media

Here are examples of how the identity could
be used on social media. Both platforms
show different crops of the property and the
identity both with and without the tagline.

Figure 1

Tweets

Z E E 10.7K

ENTERTAINME*”

Following Followers Likes

1,831 231K 2,797

Tweets  Tweets & replies Media
ZEE® i
@ZEECorporate 11 ZEE Retweeted
o Sunil Buch @ @sunil_buch - 11h

The official page for Zee Entertainment €
Enterprises Ltd. (ZEE). ’

A

(& zeetelevision.com
Joined June 2012

—Wﬂﬂ to ZEE

[5d 4,177 Photos and videos

N

Pleasure and privilege both, for us at #ZEE to support @SadhguruJV in this
noble initiative! More power to him! #Rally4RiversMadurai

Isha Foundation & @ishafoundation
Glimpses from the #Rally4RiversMadurai event

O 10 nwr Q2 g

ZEE © @ZEECorporate - 2h
Students of @MountLiteraZee School come together to celebrate Ganesh
Chaturthi in a different and eco-friendly way.

Who to follow - Refresh - view al

Zee TV © @ZeeTV

=R (7 Follow )
8 S

Dr. Subhash Chandra @ ...
( Follow )

. Abhishek Bachchan® @...
(" Follow )
R S

&2 Find people you Know

Trends for you - Ghange

#royalbaby
Duke and Duchess of Cambridge announce
they're expecting a third child

#Serendipity
502K Tweets

#Election87
Rewatching 1997's election night shows how
different politics is now

#NationalWildlifeDay
2,463 Tweets

#supers2017

Figure 2

ZEE®
@ZEECorporate

Home
About
Photos
Reviews
Videos
Posts

Community

Create a Page

Extraordinary Together

ifs Like 3\ Follow @ §3 Recommend

# status [@] Photo/Video

. Write something on this Page...

Reviews
4.4 Y% %%y 378 reviews

’ ¥ Tell people what you think

Shubhada Nain
% % ¥ % o - 21 May 2017

Just saw z celebration. Everything was good except the cultural
programm. The bolly wood dances & songs looked cheap & very ordinary

perticularly when distingui... See more

Learn More @© Message

Broadcasting & media production company
in Mumbai, India

4.4 Yo Yo ¥ d Y

Community See all

E1Y
il
R\
Q

Invite your friends to like this Page
535,169 people like this
534,382 people follow this

1,887 people have visited

About See All

Q

6]

Lower Pare
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Application
ENnvironment

To make our mark, the identity can be applied
to both business and public envrionments L
by way of print and screen applications, this B
includes (but not limited to); wall vinyl, light
boxes, screens, billboards, signage etc.
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Application
ENnvironment

To make our mark, the identity can be applied
to both business and public envrionments

by way of print and screen applications, this
includes (but not limited to); wall vinyl, light
boxes, screens, billboards, signage etc.

Extraordinary Together

, Z Corpokﬁwdell | © Zee Ltd 2017




Application
Qutdoor
Advertising

To make our mark, the identity can be appliea
to both business and public envrionments

by way of print and screen applications, this
includes (but not limited to); wall vinyl, light
boxes, screens, billboards, signage etc.

ZE

; .‘.‘ii:é.v‘s._,q ”a‘p ols
+ ke Ay b
SR Mok

i

.1_‘:-'I_}L - 'I g™ .
o e R
‘\vi‘tx ‘f :‘\: ol T
Freo
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#HExtraordinaryTogether
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Ccontact

Brand Team
17th Floor, A - Wing, Marathon Futurex,
Lower Parel, Mumbai - 400013, India

@ +91 22 7106 1234
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